
EXPERT‘S OPINIONS

Your IdeasYour Initiatives 



We have sent a survey to 8 different experts from 
different countries in the fields of urbanism and 

architecture. We received 1answer from a Russian 
expert. Here are the answers:



WHAT SHOULD WE TAKE INTO 
CONSIDERATION?

The russian expert said, that the age, gender and occupation of people 
who visit the park is important to consider in order to plan it. 
They also answered that the park attendance rate is important.
We have, indeed, taken these facts into account.



WHAT SHOULD WE CONSIDER BASED
ON THE CURRENT STATE OF THE PARK?

The respondent suggested looking into an article from the “Project for Public 
Spaces”. This article shows a way to evaluate a place (see next slide).



According to „Project for Public 
Spaces“,  4 main things make a 
place great: good levels of 
Sociability, Uses & Activities, 
Comfort & Image, and Access & 
Linkages.

In general our team has focused on 
every aspect when planning our 
own park.



WHAT SHOULD WE KEEP IN MIND BASED
ON THE GEOGRAPHICAL LOCATION?

The expert suggested considering the scale and target audience of our park.



WHAT SHOULD WE CONSIDER WHEN
PLANNING A PARK (BASED ON OTHER

PARKS IN OUR CITY)?

The respondent suggested finding a „niche“ for our park, or something that 
makes it unique while covering the needs of our citizens.



WHICH ARCHITECTURAL RULES (LAWS) 
SHOULD WE FOLLOW?

The experts suggested considering town-planning restrictions, the architecture of 
surrounding buildings and the culture code of our territory.



CONCLUSION

• Our criteria included Accessibility, Mobility, Lighting, Infrastructure,  
Zones, Security, Meaningfulness, and Eco-friendliness.

• We have also allocated our audience (mostly young people), their 
occupation, and gender, as well as the park attendance rate through a 
survey for our citizens. We developed the main purpose of our park.

• This covers many of the suggestions our expert gave about the things 
we should consider (geography, “niche”, 4 things that make a great 
place, target audience etc.)


